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Fripp’s 5 Steps to Sales Success

Sales Success

Product Knowledge

Technical Skills

FRIPP VT

Gayla Steiner
Research, detailed information
Personalize each meeting

Level & volume of information

AMALLIN
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Gayla Steiner

“How to get across a great volume
of detailed information, without
overwhelming, where it sticks, and
use PowerPoint effectively?”

Gayla Steiner

“How to maximize 15 minutes?”

“You don’t need three slides to
remind prospects of their problems.”

AMALLIN
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AMALLIN
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Gayla Steiner
il “We are at the forefront of
technology and we take you with us”

“We transform your entire financial
systems”

My #1
BEST

SUGGESTION
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Everybody is more interested in themselves
Logic makes us think

Emotion makes us act

AMALLIN
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Do you find it time consuming...
In our last call you mentioned...
In your experience how often have you...

Would it make sense to you...
FMALLIN
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What you can look forward to hearing...

We design these solutions for financial
professionals like you...

You have the security of knowing...

BMALLIN
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like you...

It might interest you to know...
Would you agree, for financial professionals

As long as you are a customer...

Leveraging Advanced
Technology To Succeed

In A Complex Financial
Environment
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Fairmont Hotel San Francisco

Inthe next eight minutes...

You will decidesy..

The best decision you can,make...
For your association. ..

And your members...

Is'to bring your convention...

- To San Francisco an:d the Fairmont Hotel...
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Fairmont Hotel San Francisco

San Diego is a magnificent destination
You should go there another year...

However... the reasons you should come to San
Francisco this year are...

Give specifics... (logical)

Rest assured the associates of the
Fairmont Hotel will be here to serve you...

Imagine... years from now... (emotional)
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o CONNECTION
CONVERSATION
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She helps her customers

make decisions,
by listening, asking
questions, & suggesting.

Frances Shields
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YOur Pnoerc,s WILL NEVER )
DISAGREE WITH THEMSELVES.
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Don’t celebrate closing a sale. D‘Eﬁ::if
on

Celebrate opening a relationship. Legacy manual

processes and
complex ERP
environments
hamper finance
teams’ abilities to

E MALL IN effectively deliver.
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IN YOUR
SUBJECT
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Congratulations...

Thank you for the opportunity to discuss how
you can ensure consistency & data quality...

Thank you to Jonny, Thomas, Thrembani,
Francis, Gayla and Tim for their generosity

in... BMALLIN
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| am Patricia Fripp...

In my role as your Regional Manager, Key
Account Manager, Territory Manager, Sales
Executive... in my role

My responsibility is to help companies...
AMALLIN
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In our last conversation you mentioned...
Challenges, Opportunities, Interests...
Structure your conversation around them...

Does this sound familiar?
B'MALLIN
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Never underestimate the power of verbs.

Allow you to... Validate your...

Benefit from... Leverage your...

Save time and thousands of dollars.
B'MALLIN
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Close
Again, thank you for the opportunity to...
When you discuss... with your leadership team

Remember... (review benefits) take questions

Our next logical step is... BMALLIN
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Last Words Linger
Remember... “Trintech is at the forefront of
technology and we take you with us.”

OR... “Transform your entire financial
processes from the record to report.”

AMALLIN
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Add an emotion
“Would it interest you...”
. 90% of dents
“Surprise...” cperience
y . challenges with
Shock... the financial close
process.
36
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"You sald your fzation was not using in the ing areas. How would you characterize

your company’s interest in/plans for implementing software in these areas?"
M Planning to implement in the next 12 months M Planning to implement in the next 12 to 24 months

T - [
Gl/account’balance sheet reconciliation _
Rec ion and close r _
Close reporting 1% _
Financial transaction matching m—
Close process and task managemant 44a% _
Joumnal entry management a47% _
Intercompary transactions m—
conptanco s K SRR
Operational reconcilistion  JEZES _
Disclosure management _—
Close issue management e _
Disclosure research m_

Base: 336 global leaders in finance and IT E &AI L IN

Source: A study by Forrester Consulting on behalf of Trintech, May 2020
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Figure 1
“What are your organization’s key business objectives over the next year?”

Reduce overall costs | N 37>
Drive digital transformation | NN 34>
Better analytics and insights [ N 33>
Reduce financial risk and exposure _ 32%
Streamline operational processes _ 28%
invest in artificial intelligence | AN 25>
investin automation [ AN 25>
Improve our competitive advantage [ 25>
improve compliance processes | 25>
improve internal coordination [ NN 24*

Base: 336 global leaders in finance and IT
Source: A commissioned study conducted by Forrester Consulting on behalf of Trintech, May 2020 AL L I N
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Be Aware of Cognitive Overload
You are more persuasive than PowerPoint
Be aware of random acts of Capitalization
Visual Aids are Visual... aids
FMALLIN
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CADENCY DIRECT SYSTEM OF ACCOUNTING INTELLIGENCE
- L SOAL “\
CADENCY'SYSTEM OF ACCOUNTING INTELLIGENCE
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E System System System Financial "
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7,] ERP CONNECTORS COMPLIANCE
> INTERCOMPANY
v oracte B wi:
Effectiveness/Reduced Risk = Doing things right the first time Efficiency/Reduced Cost = Doing the right things the first time faster
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SUGGESTION
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STORIES
SELL
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FOOD & BEVERAGE CUSTOMERS
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chdency

CASE STUDIES
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How you solved
the problem.
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Tim Colleran
Credibility, CPA

10 years pre-sales

Preparation

BMALLIN

49

© 2021 Patricia Fripp 25



FRIPP VT

IF IT WERE NOT
A THING...

WHAT WOULD
IT BE?
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. iF ITS NOT
FRUIT... -
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IF YOU CAN'T
WEIGH IT...
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www.fripp.com/handouts

pfripp@fripp.com

www.fripp.com/trintech on Wednesday
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_— C(415) 753-6556
Patricia FRIPP o

Exscutive Cosching  Sales Training  FrppyT  Spesiing  RaveRevisws  Evonts  Stors  Aboutfripp  Blog  Contact

—

Patricia Fripp’s:Best Presentation Advice
Valuable Resources for Attendees

How to Structure Your How to Open Your The Power of a Well-Told FrippVT Powerful,
Speech Presentation Story Persuasive Presentations
Downloads/Handouts

Benefit from THE Presen

aluable resources

ills Expert's advice on public speaking and sales presentations with thes

FAT: SEvoRiuGaEnT

EFFECTIVELY

a0, coue
Fat & Skinny Words: A Great Technique to Being Present o Senior Management Without Being How to Present & Teach in the Virtual World How to Moderate a Panel Effectively: Expert
Understood Teerified Advica
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L Ca15) 7536556
Patricia FRIPP

Executlve Cosching  SalasTralning  FippWT  Speaking  RaveReviews  Cweots St Aboutfripp  Bop  Gontact

—

Patricia Fripp's Best Presentation Advice
Valuable Resources for Attendees

1

Rockstar Communicatians: How 10 Inspire Action  Everything You Need 1o Xnaw About Preparing a5 Tips When You Have 5 Minutes With a Prospact
& Commitment Speech

FENIG DPTIONS: The FRIPP Speech Model
The Words S
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Opening Options: Opening Optians: FRIPP Spoach Modals Maximize Your Networking
The Techniques The Words [Fillable POF) Opportunities
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CLOSE
MORE
SALES

61

! - i'

© 2021 Patricia Fripp 31



FRIPP VT

64

© 2021 Patricia Fripp 32



